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 Guiding Principle Product Safety 

 
As a company, we have a significant responsibility to eliminate as far as possible the potential risks to the 
health, environment and property of our customers and third parties that may arise from the use of our 

products and services. 
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We ensure that no products 
are placed on the market that 
entail unacceptable risks for 
humans and the environment. 
If unacceptable risks are iden-
tified after placing on the mar-
ket, we inform our customers 
and other relevant interested 
parties comprehensively. 
We take measures to reduce 
these risks to an appropriate 
level or to eliminate them per-
manently. 

 The safety of our products is the re-
sponsibility of every Everllence em-
ployee. 
We instruct and train our managers 
and employees involved in the value 
chain on the relevant aspects of 
product safety. 
The implementation of this responsi-
bility requires the active and personal 
involvement of managers. 

 We involve our business partners, li-
censees and suppliers in our product 
safety strategy. 
Through active and passive product 
monitoring measures, we continu-
ously monitor the safety perfor-
mance of our products in the field 
and also use digital technologies in 
particular to maintain the safety 
level appropriately. 

 With our management system, 
we create the prerequisites for 
avoiding possible violations of 
product safety requirements or 
for detecting them at an early 
stage. From the very beginning, 
we integrate product safety as a 
key criterion in our management, 
performance and support pro-
cesses. Our risk mitigation 
measures reflect the state-of-
the-art and are based on inter-
national standards. 
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